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CARSALES ENCOURAGES CONSUMERS TO CHANNEL THEIR INNER SPIELBERG 

 

carsales.com.au is now offering sellers the opportunity to upload a 60 second user 

generated video to Premium and Ultimate ads. 

 

Kellie Cordner, Chief Marketing Officer for carsales, said; “On average people spend 

over five hours each day watching videos online. So it made total sense for us to add 

this extra video element to our Premium and Ultimate carsales ads to help sellers 

attract buyers.” 

 

Whilst photos and written descriptions will always be important, user generated videos 

are by their nature unique. Most importantly, they create opportunities for sellers to 

present specific car features in an engaging manner. 

 

“Many of us are attached to our cars. Our new video offering gives sellers the chance to 

share what they love – be it the joy of open air motoring in a much-loved convertible or 

the exhaust soundtrack of a favourite V8,” Cordner said. 

 

Sellers can create their carsales video ad in a few simple steps. All they need is a smart 

phone to shoot their video, then via the carsales app or website they can easily upload 

their video to their carsales listing.   

 

Consumers can read more about how to optimise a video ad by visiting the carsales 

help centre.   

 

“The new video advertising tool is a demonstration of carsales’ ongoing commitment to 

improve our customer offering. It follows on from our helpful Price Indicator tool and 

recent multi award-winning AutoAds campaign, which has just been re-launched this 

April,” Cordner revealed.  

 

Private sellers who purchase a carsales ad listing will have the opportunity to generate 

their very own “big, expensive-feeling car ad” for their second-hand car, at no extra cost. 

 

“After the success of the campaign in 2018, AutoAds is back by popular demand,” 

Cordner added.   

 

 “AutoAds was the first campaign of its type for the Australian auto category when first 

launched in March last year, and with social communities playing such a big part in our 

everyday lives, the personalised nature of this campaign is an engaging way for our 

private sellers to get the word out that their car is up for sale,” said Cordner. 

 

 

https://www.brafton.com/glossary/video-marketing/
https://help.carsales.com.au/hc/en-gb/articles/360023057351-How-to-enhance-my-video
https://help.carsales.com.au/hc/en-gb/articles/360023057351-How-to-enhance-my-video
https://www.carsales.com.au/editorial/details/carsales-price-indicator-gives-car-buyers-confidence-115213/
https://www.carsales.com.au/editorial/details/advertising-award-for-carsales-com-au-autoads-112848/


 
 

After taking out a paid car advert on carsales, private sellers will receive five unique 

themed 40-second videos from which to choose. Once rendered, they can post the 

personalised AutoAds videos on their social pages (Facebook and Twitter).  

 

The video themes are: Adventure, Family, Tough, Luxury and City, each with bespoke 

music designed by Loner Productions.  

 

AutoAds has the potential to produce 1.2 trillion unique car commercials, with no two 

ads ever the same. 

 

“As the number one place in Australia to sell your car online our personalised and 

engaging carsales video offerings are just another way to help Australians sell with 

confidence and ease.  

 

“We want to make the selling and buying process seamless, not soul-less,” concluded 

Cordner. 

 

- ends – 

 

 For further information on AutoAds please click here. 

 

 

 
 
 

https://www.carsales.com.au/autoads/

